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Figure to the right indicates full marks of the question.

Q. <Al uAML galen YoroL sAleL U :
Answer the following question as directed.
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1. GU®ISAL u=ieoll A sUl ol Heradl [(oll 21d AsnEd €l 97

Consumer choice is usually associated with which two important decisions?

2. 585 wllRAlaui 2wd gkl usaladl Guailal ay Sy 97

In which situation is the use of questionnaires by mail more desirable?

3. oqdRlasdl 21515l oA91AL Hieedl gstsid uslacl ol GElsgL 2l
Give two examples of fieldwork methods for determining the effectiveness of

advertising.

4. d¥ viledl Hiousdni wals 2id gladls yrsirl suL 97

What are the primary and secondary rewards in the mobile you buy?

5. ¥ viRledl susl dHRL [Molld uzie usdl «dl, 246l 53 odvin 289 97
Your friends don't like the clothes you bought, what's the risk?
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GUIsAl Uellldsiiddl veam 4 e ? (14)

Why Study Consumer Psychology? (14)
w194l / OR

0AERUA Al HI2? 048R 1Al D1AR5R5AL AURAM] Hedl[Asid 525 <d Guaiall

ore] a5 ? (14)

Why advertise? How can psychology be useful in increasing the
effectiveness of advertising? (14)

Aes azls ad g dlva? Guetisdl dlbel ad«Hi Q3L Risididl gl
quldl. (14)
What did you learn as a customer? Describe the Contribution of learning

theories in consumer behavior. (14)
2341/ OR

Ucuellsoidl 244 2uondl, ucislssol vududdl ulsar qelal. (14)
Explain the meaning of Perception, describe the process of Perceptual
mapping. (14)
ALdleRs ALY Quil. (AH d 6l) (12)
Write a descriptive note: (any two) (12)
Glslgrisa Halsla

Depth interview

6Adld«ll 21ulq
Appeal of advertising.

ls0ld olles (9305 ol 5201
Individual v, family Brand

Galuel GH3L
Stimulation Threshold
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